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CONSUMERS LOVE AVOCADOS
- > HANDHELDS g

From burritos and tacos to burgers and hot dogs, PATRONS ARE ORDERING
A LOT OF HANDHELD MENU ITEMS WITH AVOCADO AND GUACAMOLE ADD-ONS.
These items represent great opportunities to drive more sales.
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TOP REASONS

64% of patrons purchase handhelds at least once a week via
carryout or takeout. Consumers’ top reasons are that handhelds:

are filling.

L45%

taste good. o
S7%

are a quick and
easy meal.

( are easy to eat while on the go.

TOP LOCATIONS

At least once a week, consumers purchase handhelds at:

FAST-FOOD RESTAURANTS 64%

CONVENIENCE STORES 53%

SUPERMARKETS L6%

FAST-CASUAL RESTAURANTS B 1 YA

PERCENTAGE OF HANODHELDS PURCHASED

The most prominent handhelds ordered are burgers.
o
21%
Burritos

Burgers

Breakfast
Sandwiches

GUACAMOLE ADD-ONS

The percentage of consumers who always (or nearly always)
order their handhelds with guacamole:

2y BURRITOS L8

39%

=2 SANOWICHES /WRAPS {1l A

S HOT DOGS 28%

W70 17%

Consumers are least likely to add guacamole to their burgers, presenting
an opportunity to grow this consumption category.

Avocado is not a regular burger topping for handheld consumers,
and this is also true among the avocado likers segment. Only
33% OF AVOCADO LIKERS ADD AVOCADO 70 THEIR BURGERS, with

8% REPORTING THAT THEY ADD IT EVERY TIME.

BURGER TOPPINGS

CHEESE 63%

\\\ 3

66%

KETCHUP 58%

61%

LETTUCE 57%

60%

TOMATOES

59%

ON/IONS

57%

50%
50%
51%

MAYO / AlOL/

MUSTARD

AVOCADO

23%
16%

BBQ SAUCE 16%

19%

15%

OTHER VEGETABLES LI
13%

14%

. OVERALL . 18-34 . 35+

ORDER FREQUENCY OF AVOCADO ON BURGERS

167%

Less Than Half
The Time

12%

Half the Time

10%

Nearly every time

8%

Every Time
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ALWAYS GOOD

Sources: 1. AFM Patron Research Report, April 2016. 2. AFM The Away-From-Home Guacamole Patron,
March 2019. 3. AFM Delivery Research, June 2020.




