-

of consumers report that restaurants offering an
add-on of avocado would improve menu item
quality perceptions - mostly because they taste
good and are healthy!

of consumers said they would visit their favorite
restaurants less often if they found out the
restaurant was using processed avocados.

______________________________________________________________________

“FRESH AVOCADOS PROMOTE THE (: %
AUTHENTICITY OF THE CUISINE N\
| AM SERVED.™"

“FRESH AVOCADOS ARE SUPERIOR
IN QUALITY, FLAVOR, TEXTURE,
AND COLOR THAN PRE-PACKAGED
AVOCADOS.™

fresh vs fre- PacWol Prefevence

CONSUMERS ARE MORE LIKELY TO ORDER FRESHLY MADE
ITEMS THAN PRE-PACKAGED ITEMS WHEN CONSUMING
BREAKFAST AWAY FROM HOME:?
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Avocado Prefevence

DURING A BLIND TASTE TEST, CONSUMERS SIGNIFICANTLY
PREFERRED FRESH AVOCADO PULP TO PROCESSED.?

17% 6%

Fresh avocado Processed avocado No preference

of consumers believe they can tell the difference
between fresh and processed avocados.”

77%

CAN YOU TELL WHETHER A RESTAURANT IS
USING FRESH OR PROCESSED AVOCADOS?“

Yes: B ° 66%
No: B * 10%
Sometimes: °* 19%
| dont know: ° 6%
Avocado Pulp Aftribute Ratings
FRESH AVOCADO PULP OUTPERFORMS PROCESSED
PULP ON ALL METRICS, WITH TEXTURE BEING THE
LARGEST DIFFERENTIATOR:
Appearance: EEEEEEEEEEEEEE * +2.00
Color: ° +1.24
Overall liking: EEEEEE ° +218
Overall flavor: [EEEEmm ° ¥223
Overall texture: * +2.63

S

fresh Avocado 1tevw Prefevence

AWAY-FROM-HOME BREAKFAST CONSUMERS
l PREFER FRESH AVOCADO PRODUCTS FOR
THEIR BREAKFAST ITEMS.?2 |

sliced/diced/cubed Halves Guacamole ; Blended - Dressing/sauce

87% 85% 80% 77% 70%

o Consumers are 75% more likely to visit restaurants
©  displaying the Avocados From Mexico Fresh Seal?

Q Y

fresh Seal dvaws for consurmers:®

GENDER

Male: ° 75%
Fomale: | o 74%

GENERATION
Gen Z: ° 82%
Millennials: | ° 82%
Gen X: | * 75%
Baby boomers: [ — ° 66%
Matures: * 70%

" Avocados
. MéXico

. ALWAYS |
- " INSEASON ‘.

Sources: 1. AFM Patron Research Report - April 2016. 2. AFM Breakfast Consumer Report - Nov. 2017. 3. AFM Fresh vs. Processed Taste
Test Report - Nov. 2020. 4. AFM Delivery Research Report - June 2020. 5. AFM Away-From-Home Guacamole Patron Report - March 2019.



