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Heallth , Taste, Convenience, and Other
AVOCADO ASSOCIATIONS

When it comes to making healthy meal decisions with ingredients that

are nutritious and quick to prepare, avocados are key players.'

ASSOCIATIONS for GENERAL MARKET"

Among 2,388 consumers aware of the brand, the General Market

associates Avocados From Mexico with:

Health & Nutrition &9 80%

Good Fats

Great-tasting Avocados

79%

High-quality Food Brand

76%

Good Value For The Money

73%

Heart Health

73%

Brand With Always Fresh Avocados| 72%

Brand That's Available Year-round | 72%

ASSOCIATIONS for HISPANIC MARKET"

Consumers in the Hispanic Market perceive Avocados From Mexico
significantly higher than the top three competing brands. Among 2,463

80%

consumers aware of the brand, the Hispanic Market associates
Avocados From Mexico with:

3

AVOCADO NEED-STATES?

There are eight main need-states for avocados. There are significant
differences between General Market and Hispanic Market in the

Health & Nutrition &9 87%

Good Fats 84%
Great-tasting Avocados 86%
High-quality Food Brand 82%
Good Value For The Money 80%
Heart Health 78%
Brand With Always Fresh Avocados 83%

A Brand That's Available Year-round | 79%

quick-prep meal, nutritious meal, and social-sharing states.?

Refueling snack

8%

Rewarding snack

5%

Quick-prep meal

6%

Need-States for General Market?

Exciting meal

13

YA

Family nourishment

17%

Family fun

20%

Social sharing :

9%

Need-States for Hispanic Market?

Refueling snack

9%

6%

Rewarding snack

1%

Quick-prep meal

Nutritious meal

13%

Exciting meal

14%

Family nourishment

1%

Social sharing

16%

Sources: 1, AFM Shopper Journey / A&U 2021. 2, AFM Demand Landscape Study 2018.




