SHOP
INSIGHTS

WHAT ARE THE
PURCHASE DRIVERS?
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OISPLAYS AND AVOCADO EDUCATION ARE JUST
TWO OF THE KEY INFLUENCERS.

BAG & BULK

/4% of shoppers
prefer to pick
and bag their
own avocados,
while 41% prefer
buying bagged
avocados.

AV A

DISPLAYS 66% 65%

DRIVE SALES

Placing avocados near
related food like tomatoes
and chips is a significant
purchase influencer.

of Non-Hispanics of Hispanics

state the way avocados are displayed
in-store influences their purchase decicion

FOR MORE INFORMATION AND WAYS TO GROW YOUR BUSINESS,
CONTACT YOUR AFM REGIONAL DIRECTOR.

from ao .
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